
HP Business Class Dream Trip  
OFFICIAL TERMS & CONDITIONS 
IMPORTANT: Please read these Terms and Conditions carefully before participating in the Campaign. By 
participating in the Campaign, you are deemed to have read, understood, and agreed to be bound by 
these Terms and Conditions. 

1. CAMPAIGN ORGANISER 

1.1 This Campaign is organised WOOD PRESS STUDIO SDN BHD (“Organiser”) on behalf of HP (“HP”). 

1.2 The Organiser and HP reserve the right to appoint third-party agencies, vendors, or service providers 
to administer and manage the Campaign. 

1.3 For any enquiries relating to the Campaign, participants may contact: 

Email: hp-events@wp-studio.co 
Campaign Website: HP Singapore Facebook  

 

2. CAMPAIGN PERIOD 

2.1 The Campaign will commence on 14th August 2026 at 0000(UTC+8) and end on 31st October 2026 at  
2359(UTC+8) (“Campaign Period”). 

2.2 Any entry submitted outside the Campaign Period will be deemed invalid and will not be considered. 

2.3 The Organiser reserves the right, at its sole discretion and subject to applicable laws, to amend, 
extend, shorten, suspend, or terminate the Campaign Period at its sole discretion, subject to applicable 
laws and regulations. 

 

3. ELIGIBILITY 

3.1 The Campaign is open to all eligible participants who are [18 years old and above] at the time of 
participation. 

3.2 Participants must provide true, accurate, complete, and valid information when submitting their 
entries. 

3.3 The following persons are not eligible to participate: 

a. Employees of HP and the Organiser; 

b. Employees of HP’s advertising, marketing, public relations, event, media, retail, distributor, 
dealer, or other agencies directly involved in the administration of the Campaign; 

c. Immediate family members of the persons listed above; and 

https://www.facebook.com/HPsingapore/


d. Any other persons who, in the Organiser’s reasonable opinion, are directly involved in the 
administration or execution of the Campaign. 

3.4 The Organiser reserves the right to verify the eligibility of any participant at any time during or after 
the Campaign Period. 

 

4. ELIGIBLE PRODUCTS 

4.1 Only the HP OmniBook models listed below and purchased during the Campaign Period are 
eligible for participation in this Campaign. 

Part Number  Model Name 

D6ZC7PA#AB4 HP OmniBook 3 NG AI PC 16-bs0044TU 

D6ZB6PA#AB4 HP OmniBook 3 NG AI PC 14-hs0030TU 

D6YZ5PA#AB4 HP OmniBook 5 NG AI PC 14-hh0059TU 

D6YZ6PA#AB4 HP OmniBook 5 NG AI PC 14-hh0060TU 

D6ZB0PA#AB4 HP OmniBook 5 NG AI PC 14-hh0062TU 

D6ZB2PA#AB4 HP OmniBook 5 NG AI PC 14-hh0063TU 

D6ZB5PA#AB4 HP OmniBook 5 Flip NG AI PC 14-km0029TU 

D6ZA9PA#AB4 HP OmniBook 7 NG AI PC 14-hg0036TU 

D79Q0PA#AB4 HP OmniBook X Flip NG AI PC 14-fm0139TU 

D79Q1PA#AB4 HP OmniBook X Flip NG AI PC 14-fm0140TU 

BQ4J5PA#AB4 HP OmniBook X Flip NG AI PC 14-fm0063TU 

BQ4J6PA#AB4 HP OmniBook X Flip NG AI PC 14-fm0064TU 

DQ6W4PA#AB4 HP OmniBook X Flip NG AI PC 14-kb0097TU 

DQ6W3PA#AB4 HP OmniBook X Flip NG AI PC 14-kb0098TU 



B0QM6PA#AB4 HP OmniBook Ultra Flip AI PC 14-fh0015TU 

B0QM7PA#AB4 HP OmniBook Ultra Flip AI PC 14-fh0016TU 

D6YZ7PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0042TU 

D6YZ8PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0043TU 

D6YZ9PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0044TU 

D6ZA0PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0045TU 

D6ZA1PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0046TU 

D6ZA2PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0047TU 

DU6G8PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0102TU 

DU6G9PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0103TU 

DU6H1PA#AB4 HP OmniBook Ultra NG AI PC 14-kd0105TU 

 

4.2 Products purchased outside the Campaign Period or products not listed in the table shall not 
qualify for participation. 

4.3 The Organiser reserves the right to amend the list of eligible products at its sole discretion, 
subject to applicable laws

 

5. ELIGIBLE RESELLERS 

5.1 Eligible HP OmniBook products must be purchased from an authorised HP reseller in Singapore 
during the Campaign Period. 

5.2 Products purchased from unauthorised retailers, third-party marketplace sellers, parallel 
importers or second-hand sellers shall not be eligible for participation. 

 

6. CAMPAIGN MECHANICS 
6.1 To participate in the Campaign, eligible participants must complete all of the following steps during 
the Campaign Period: 



a. Purchase any eligible HP OmniBook from any authorised HP reseller in Singapore during the 
Campaign Period. 

b. Create and publish an original photo or video on Instagram featuring the purchased HP 
OmniBook. 

c. Complete the following statement in the caption and Include the official Campaign hashtags in 
Facebook or Instagram post. 

"With my HP OmniBook, my best work will take me to ____ because ____.” 

Tag our social media account: 
IG: @hp_asia 
FB: @HP Singapore 
Hashtag needed: #HPForYourBestWorkSG 
 
 
 
For example: 

"With my HP OmniBook, my best work will take me to Tokyo because that's where I want to turn my 
creative ideas into reality.” @hp_asia #HPForYourBestWorkSG  

d. The Facebook or Instagram submission must be published as a Feed Post or Reel. Facebook/ 
Instagram Stories or other temporary content formats will not be accepted as valid submissions. 

e. The participant's Facebook or Instagram account must remain public from the date of 
submission until the winner announcement to enable the Organiser to review and verify the 
submission. Submissions from private accounts may not be eligible for evaluation. 

6.2 Participants must retain the original proof of purchase for the eligible HP OmniBook throughout the 
Campaign Period and until the winner verification process has been completed. 

6.3 Selected winners will be contacted by the Organiser and may be required to provide the original 
proof of purchase, product serial number, identification documents, and any other supporting 
information reasonably required by the Organiser for verification purposes. 

6.4 Failure to provide the required verification documents within the timeframe specified by the 
Organiser may result in disqualification, and the Organiser reserves the right to select an alternative 
winner. 

6.5 The Organiser reserves the right to reject or disqualify any submission that is fraudulent, misleading, 
or otherwise does not comply with these Terms and Conditions. Incomplete submissions may be 
rejected where the missing information materially affects the Organiser's ability to assess or verify the 
submission. 

 

7. VALID SUBMISSION 

7.1  Submission will only be considered valid if: 

a. It is submitted within the Campaign Period; 



b. All required information is accurately and completely provided; 

c. The participant meets all eligibility requirements; 

d. The purchase is made from an eligible participating retailer or sales channel; 

e. The proof of purchase is genuine, legible, and verifiable; and 

f. All other requirements stated in these Terms and Conditions are fulfilled. 

7.2 The Organiser reserves the right to reject any submission that is incomplete, inaccurate, illegible, 
late, duplicated, fraudulent, tampered with, or otherwise does not comply with these Terms and 
Conditions. 

7.3 The Organiser’s decision on the validity of any submission shall be final, conclusive, and binding, 
subject to applicable laws. 

 

8. WINNER SELECTION & JUDGING 

8.1 This Campaign is a skill-based competition. Winners will be selected by a judging panel appointed by 
the Organiser based on the judging criteria set out in these Terms and Conditions. 

8.2 All eligible submissions received during the Campaign Period will be evaluated based on the 
following criteria: 

• Creativity & Storytelling – 50%  

• Visual Presentation – 50%  

8.3 The submissions with the highest overall scores, as determined by the judging panel, will be selected 
as the winners. 

8.4 In the event of a tie, the judging panel may conduct a further evaluation of the tied submissions. The 
judging panel's decision shall be final and binding. 

8.5 The Organiser reserves the right to verify the eligibility of the selected winners, including requesting 
proof of purchase and any supporting documents, prior to the award of any prize. 

8.6 If a selected winner is unable to satisfy the verification requirements, is found to be ineligible, or fails 
to comply with these Terms and Conditions, the Organiser reserves the right to disqualify the participant 
and select the next highest-scoring eligible submission. 

8.7 The Organiser's and judging panel's decisions in relation to all aspects of the Campaign, including the 
evaluation of submissions and the selection of winners, shall be final, conclusive and binding.  

 

9. PRIZES 
9.1 One (1) winner will be selected for the Campaign. 



9.2 Each winner will receive one (1) travel package for two (2) persons, comprising: 

• Two (2) Business Class return air tickets to either Tokyo, Osaka or Fukuoka; and  

• Five (5) days and four (4) nights' accommodation at a hotel designated by the Organiser.  

9.3 The destination, airline, accommodation, travel dates and all other travel arrangements shall be 
determined by the Organiser and/or HP at its sole discretion. 

9.4 The total number of prizes available under the Campaign is two (2) travel packages. 

9.5 All prizes are non-transferable, non-refundable and may not be exchanged for cash, credit or any 
other item. The winner and his/her nominated travel companion must travel together on the same 
itinerary. The travel package may not be split or redeemed separately. 

9.6 The Organiser and/or HP reserve the right to substitute any prize, or any component of a prize, with 
another prize of equal or greater value where reasonably necessary, subject to applicable laws. 

9.7 Images of the prizes shown in any Campaign advertisements, promotional materials or social media 
communications are for illustration purposes only and may differ from the actual prize. 

9.8 Unless expressly stated otherwise, all costs and expenses not specifically included in the prize 
description, including but not limited to travel insurance, passport and visa fees, personal expenses, 
meals, ground transportation and other incidental expenses, shall be borne by the winner and his/her 
travel companion. 

9.9 The Organiser and HP shall not be responsible for any loss, damage, delay, cancellation or other 
issues relating to the prize or any travel arrangements after the prize has been accepted, except where 
required by applicable law. 

 

10. WINNER NOTIFICATION 

10.1 The selected winner(s) will be notified via [SOCIAL MEDIA ACCOUNT / PHONE / SMS / WHATSAPP] 
using the contact details provided during registration. 

10.2 Winner announcements may also be published on HP Singapore Facebook Page on 10th November 
2026.  

10.3 Each selected winner must respond within 10 calendar days from the date of notification. 

10.4 The selected winner may be required to provide the following documents for verification: 

a. Full name; 

b. Identification document / passport / other valid identification; 

c. Contact number; 

d. Email address; 

e. Proof of purchase; and 



f. Any other information reasonably required for prize fulfilment. 

10.5 If a selected winner does not provide the requested verification documents within the specified 
timeframe, the Organiser reserves the right to deem the prize forfeited and select an alternative winner.

 

11. PRIZE FULFILMENT 
11.1 Following successful verification, the Organiser will contact each winner to arrange the redemption 
of the travel prize. 

11.2 The travel prize is valid for travel between 1 December 2026 to 30 June 2027. 

11.3 Travel during the period from 20 December 2026 to 3 January 2027 is not permitted under this 
Campaign. Additional blackout dates may apply, subject to airline, hotel and travel service availability. 

11.4 The winner is responsible for providing accurate personal information and any documents required 
by the Organiser to facilitate travel arrangements, including but not limited to valid passports and any 
other information reasonably requested. 

11.5 Travel bookings are subject to availability of flights, accommodation and other travel services at the 
time of booking. 

11.6 Travel during peak periods, public holidays, school holidays, festive seasons and other blackout 
dates is subject to availability and may be restricted. The Organiser reserves the right to determine the 
final travel dates, itinerary, airline and accommodation, taking into account availability and operational 
requirements. 

11.7 The Organiser will use reasonable efforts to accommodate the winner's preferred travel dates; 
however, the final travel arrangements remain subject to availability. 

11.8 Any costs and expenses not expressly included in the prize description, including but not limited to 
passport fees, visa fees, travel insurance, personal expenses, meals, ground transportation, optional 
activities and any applicable taxes or surcharges, shall be borne solely by the winner and his/her travel 
companion. 

11.9 The Organiser shall not be liable for any delay, cancellation, rescheduling or failure to provide the 
prize due to circumstances beyond its reasonable control, including but not limited to airline schedule 
changes, government restrictions, force majeure events or travel disruptions. 

 

12. WINNER PUBLICITY 

12.1 By accepting a prize, each winner agrees that HP and/or the Organiser may use the winner’s name, 
photograph, likeness, and/or general location for reasonable Campaign-related publicity and 
promotional purposes, subject to applicable laws and any required consent. 

12.2 The winner may be required to participate in reasonable publicity activities, including photography, 
video recording, interviews, or prize-giving ceremonies. 



12.3 No additional payment or compensation will be provided for such publicity activities unless 
otherwise agreed in writing. 

 

13. PERSONAL DATA PROTECTION 

13.1 By participating in the Campaign, participants consent to the collection, use, processing, storage, 
and disclosure of their personal data by HP, the Organiser, and their appointed service providers for 
purposes relating to: 

a. Administering and managing the Campaign; 

b. Verifying participant eligibility and submissions; 

c. Contacting participants and selected winners; 

d. Arranging and fulfilling prizes; 

e. Publishing winner information where permitted; and 

f. Complying with applicable legal and regulatory requirements. 

13.2 Personal data will be handled in accordance with applicable data protection and privacy laws and 
HP’s applicable Privacy Notice. 

13.3 Participants may be required to provide consent for the collection and use of their personal data as 
a condition of participation. 

13.4 Where applicable, participants may contact HP or the Organiser regarding their personal data or 
privacy rights using the contact details provided in the relevant privacy notice. 

 

14. FRAUD AND DISQUALIFICATION 

14.1 The Organiser reserves the right to disqualify any participant who: 

a. Provides false, inaccurate, misleading, or incomplete information; 

b. Submits fraudulent, duplicated, forged, altered, or tampered proof of purchase; 

c. Uses automated systems, bots, scripts, or other methods intended to manipulate the Campaign; 

d. Attempts to interfere with the fairness or integrity of the Campaign; 

e. Engages in any fraudulent, dishonest, or unlawful conduct; or 

f. Breaches any provision of these Terms and Conditions. 

14.2 The Organiser reserves the right to investigate any suspected fraudulent or suspicious activity. 



14.3 The Organiser may withhold or cancel any prize where the relevant participant is found to have 
breached these Terms and Conditions. 

 

15. LIMITATION OF LIABILITY 

15.1 To the fullest extent permitted by applicable law, HP, the Organiser, and their respective 
employees, representatives, agents, affiliates, and service providers shall not be liable for any loss, 
damage, claim, cost, or expense arising from or in connection with participation in the Campaign or 
acceptance or use of any prize, except where such liability cannot be excluded by law. 

15.2 The Organiser shall not be liable for any technical failure, network interruption, system error, 
website outage, telecommunications failure, or other circumstances beyond its reasonable control that 
may prevent or delay participation. 

15.3 Participants acknowledge that participation in the Campaign is voluntary and at their own risk. 

 

16. CAMPAIGN CHANGES, SUSPENSION, OR TERMINATION 
16.1 The Organiser reserves the right to modify, suspend, cancel or terminate the Campaign, or amend 
these Terms and Conditions, where reasonably necessary due to circumstances beyond its reasonable 
control, legal or regulatory requirements, fraud prevention, technical issues, or for any other legitimate 
reason, subject to applicable laws. 

16.2 Where reasonably practicable, the Organiser will provide at least seven (7) calendar days' prior 
notice of any material changes to the Campaign or these Terms and Conditions through the Campaign 
website, HP website, or such other communication channels as the Organiser may determine. 

16.3 Where advance notice is not reasonably practicable due to circumstances beyond the Organiser's 
reasonable control or where immediate action is necessary, the Organiser may implement such changes 
with immediate effect and will notify participants as soon as reasonably practicable thereafter. 

16.4 The Organiser shall not be liable for any loss, damage or inconvenience arising from any 
modification, suspension or termination of the Campaign, except where required by applicable law. 

 

17. GENERAL 

17.1 Participation in the Campaign constitutes full and unconditional acceptance of these Terms and 
Conditions. 

17.2 The Organiser’s decision regarding all matters relating to the Campaign, including the validity of 
submissions and selection of winners, shall be final and binding, subject to applicable laws. 

17.3 In the event of any inconsistency between these Terms and Conditions and any promotional 
materials relating to the Campaign, these Terms and Conditions shall prevail. 

17.4 If any provision of these Terms and Conditions is found to be invalid or unenforceable, the 
remaining provisions shall continue to remain in full force and effect. 



 


